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ABSTRACT

The mental image of the consumer as well as the variable role of the type of culture
such as ethnocentrism play an important and prominent role in consumer behavior
because the only way to succeed in such a market is to know the factors influencing
their purchase intention. Therefore, this study was conducted to investigate the
effect of consumers' mental image of the company, product, and country of origin
on the intention to purchase imported goods, emphasizing the role of consumer
ethnocentrism. The research is applied in terms of purpose and descriptive and
survey in terms of nature and method. The statistical population of the research is
made up of all the consumers of Sony and Samsung televisions in the centers of
major provinces of the country, 384 of them were selected separately by random
method and the data required for the hypothesis test was collected. The analysis of
the proposed model has been done with the structural equation modeling method
and with the help of Smart-PLS 3.0 software. The results showed that the mental
image of consumers (product, company, and country of origin) affects the intention
to buy imported goods. Of course, the results showed that consumption
ethnocentrism, in turn, can moderate these influences. In the sense that companies
can influence their purchase intention by strengthening the mental image of
consumers. On the other hand, strengthening the character of ethnocentrism in
consumers helps to grow the domestic economy and reduces the intention to buy
imported goods.

Keywords: Product image, corporate image, country of origin, buying intention
of imported products, consumer ethnocentrism.

JEL: M11, M16, M30, M31, M39.

#1


https://doi.org/10.22034/jiba.2024.59488.2152

Journal of International Business Administration Modliom s, gomms o e

jiba tabrizu.ac.ir 5o oLl ke g L] 0aSetsls
DOI: 10.22034/jiba.2024.59488.2152 VoY Sl & ojlad qotin Jls
Pages: 61 - 82 AY =5 o

S8 315 SUL W 3 wad 3 b pgai Wil (o y
Ol 10 B pao 31 Fped il ST b

Tk sl T gy (2 g0 e pwne
VEY/ANA sl s g
VEYINY/ Y 1 pds Fu,l

oW

O )I S &9 ul?w‘ u&nl ulf)wfd).«m B odds o LS’LQ} dhb)bb cb.&.u.{d)am )L»B) 039> )
g 008 By b3 pguai a3 o JLE 15l cou |y Ul w5 dab a8 aiil sl cadgi bl
2SS pe )18 )3 1) Gl g oo A (215 P98 (ymed K8 9 | s mite B (e
ol plo ol BT 3 ad 350 Jelge calus ()b owin 5D Cudibge ol oS &S | w8 o )
S92 Mo )9S 5 Jpatme (830 I (B Bpas (203 pgal pl oy p Sin b e
@)l B s | gy el 0id plosl b yume ]S o8 i 2 48Ty oy (U 5 0B
SIS 1 gl (bl dmly 35 0 Cguime (ilon 5 inos by 5 Cuple a5l
&S Cunl 0ol LS5 558 Sy slalinl S1he 10 Sguols 5 (Sow slays gl BAES S pas
s b ejl (sl 5L D90 (slaosls g bl Bolas gy b Iime yeb 4 LT 51 45 YAF slaw
Jiley S8 a g ylsle ol (silodae gy b ooty Jao Jelos 0038 (55l,8
Jsae) JEAS G pnn 203 gl 4 oy L5 b el 48,5 pbsl SMart-PLS 3.0
S psh a8 ol Lt gl anl )35 e Ll 1ol U 45 b (ggy 1 (lano y9uiS g S 15
Cogis b wilg o S 3 oS Line (ol 4 les Joaws |y a6 38,51 ol Wl o D95 dgp By
2 lSpsd clas Coghs (B 51 WIS 58l (T 0 5 008 gy p GBS B pae (2 g
Dad o Sy U b 3 duad ialS Cage 03y SaS I3 slal Wby 4 BALS G pae

Yo B Jase 1S 5] imd g (8 p 5l 0D pgu o Jpaza J D p g 3G SO

.M39 M31 .M30 M16 M11 JEL gandid

2Ol i () Loy plol ol 885315 6,13] @gke 0USWESND (S5 351yl oy ydo iyl wliad 157!
1 g dkiuan 35) -3l 2] cenbio <(£) Uy ool sl cyus BRSNS ¢ 5,131 ook BUSUESID (g 1 ko 29,5 Hlidbinn] T
(mortezarojui@imamreza.ac.ir

20152 el (£) Uy ool Mol oy BRSNS ¢ 55131 @oke IS ¢ 2l 15U Caprito iyl yolind )5

41


https://doi.org/10.22034/jiba.2024.59488.2152

N e G ST 10,1y (U 3wl (05 gl i

-

AN
055 b (BT 5 Sl o o Sloss 5 Sllgame ad e g ol o 13 1)l g 399
Caign 3 0MIS B pan by 5 Oloseudd (Oloa )3 29290 Closd g Sllguaso 4 s (EWS B s
Slgaso (<) (V¥4 (oo g ()la3) sl 03,8 Ty (ol S35 (2)B 9 (B> oS i
dylge el jo 2B Gllgame g sl Lildl Jb o ceyw 4 Sl oyl o o6 5 J5b
(VFre o) San 5 SBT) W,lIK BAS G pas Slosenas 9 Slylai p 2oy BB 5L wlatuly
@ 9035 o3lol s oy S gl 1y 365 Wb )l genS  Slas L, sle (Bb sl cplplo
b g g (phb clid 5 Clgaxe 1) aiS drg (BASSpae y5 Lab 5o Jelse
IS VY Qe)ligw) w8 g oy ajye 51 518 4 bl 5l gloyenis apb 5l lgie
6 oS B pae )8 (g9) p Sl oo & Cunl Lalge a dogi bl bl )3 opee Lol
S yh liled ) g 00d gume bl acled olos cilae abai (518 G pma |5 25,15,
Slosd g Clgame 15 5 bl Slogea yr Jolgs cul & w53 0 Jolite slo b)) 5
S g0 e M a2l Spgh (B S (VF0N (lSen 5 Flus) )35 o b o)y gtie
B bl &) & dng by Wsd BB pled )8 5 31 Clgase g GBS G s
(T lan 5 utal8Tg0) 1S ()08 ]y 8 5l o slad 4y o @dlie (sl s
2 2 S 2 0 Jlse ) S e 5 ol gl blie 0 518 e ol S
(VI Tiably o s poldll) sl glae Slea slalil 0 gsite Sloss g Slgae o
2 olomen g 39 dinls Liel o Slea Ol & Cuns citan 1,Spg8 a4 &S SEALSG yas
L 5l @le o caas 5 wpoby eomen olss 13 uST I3 loss g clguasee 51 ooliul
55 Bpan 2lSess gl 1NNV TLls 5 o) Wsdoe (2B les g Slgae
Jleis] o el (g5 g 4y 3Lt 5,55 > 4 ol (2 45 ol oo Sl 5y
g o] Coranl (g5 0l 2l sld )3 (Yo VA Og) S g ) S Sy I sleaBl 5
B el dey Syee 5 Sllae & wsl ulEl Ll b eaiSGyae a3, wslhe
Isle 5 8l5S) canl 03y 15 b)liL oje> laasis g g Gl 4 ]) (BSS B ja
guino 0SBy (5 S uranad A1 50 5o bele Sy lyie 4 o g gycnl 51V
2 odiSBpas (0 poal o dgai dagl whe (il & el (B (VNP TSL 5 ge) 353000
a3 VS o1 g5 Tase 198 5 Jppame 8,5 31 48,5 25 Wi (Sly Sl ogeas
s ay ibate (YO AoLSen 5 ) adle GBS pme ind Al 4 dtuly b g5l
B paad 35 ad 0 Shyly (U S s pRe L sl LS eaiS B pns &Sty o

!, Sunardi 3. Anh

2, Mockaitis et al ¢, Colliander and Marder
3, Alshammari and Williams 7. Seo & Park

4

. Shimp and Sharma 8 Lietal



VELY 5l o oylowd epiid Sl o lhodl o (510 )8 gomS Cagppto £

3ab 59y o )55l S 5 nd paal 4 Cannd cEld ol plo b bjL 1) s sl
L haB 59y p oob; else ol aiS B Hl, 5 oLl oo 0 sad pbul Glilae
5 Sl il S 3l dae 4eiS pawi Bl pemen JBMSGpas by Sy Clgaxe
o HERARY ‘Yd.)‘.tfﬁ LS‘BK) Lloals )])5 IR D)9 L.A{).w )1 u.\.b.) ):9.\4) ):I 9 o..\.o..\ft_ﬁ)..m u“)ffﬁg
9 9? f“"‘\ﬂ 4\“')])&«6 9 OJ9§’ f\‘c'\ ‘O‘)&"-"“ 9 d).b) f\\“oﬁA “S)BL 9 Ls».wl.o-.@oc[w fY'Y' ;L;l 9
oo by Sy clgame b5 wad p Jole din b SO 8t bl Clel a8 (YA &K
Jelge gy cnlpls ol (oaaxte bolge 51 e b5 (6 S mmena Ll p &S G yg0 )3 led S
cle ool & ob (2l )Spgd & ok oIS sy o a4 (gy9p0 (GD)ly Clgasme b3 Aab S5
pob Jbo Sy b S las 4 B aldg | eolatwl 4 Sl dzels Jiled pas a8
s b bhwg cuaSlh Algnms adgi 9 lpl 0 (KB pilyd Cois cuenl cde 4 K> (8,1
CSlo) Sguols &S 18 Mg 5095 Jpame Fog Cygo & g (B pjlyd Canio ((JEI )y
WS iy pil ingsy s3y50 sllas lsis & (05 535 CEL) (g 555 5 (Lagix 08
by slelge ax (V) scasl o olil a5 4 (osSonly JUis @yl Giaghy onlpls less
OB e Bpae ol)Spsd (V) 5 S8 oyl BaSGras lawg Sh)ly clgase 4,5

T3l 4l Wlg o b5 0 oo Joloe psl p (0aiiS Cipnids b oaiiS'Cy o) (gloaisS o

g3 A Sl

"y B wab

oS 31 0 gyl Hlby 4 ks aile (6518 (gladylai )3 Cud porde D Ay B Mab popde
ook 2 (VAN T ) 05 g0 4B S Jai )3 ol i) S plol gl 28 e b b Lles lsis 4
Moy Clgazs | oslaiwl g 45 4 00653 pas Jilod oxiad lis (S1o)lg clgass Wy 5 Juad ol
Saasls Gapin e esrde Olge S 3aB 2blik 3 (Y VF ASULL) a8l e 598l )l
9 S5) 3980 bgrpe 23 (sl 05l (b jitie Jlod 1 358 0 03litnl 0AS B pume 5 )3,
Dl g 50 3,8 ST Al )3 dab 48 Badine (VoYY) O oLKan 9 o5 (VoY &K
Ly dad agyepl 31l 0anl )3 (69 By goy p (63b) Hhw sl a5 sl Jguame S w5 sl
b cwss b Joamo jl osliial g (2bj)l e 3 Gl (plolid (sl oS Spae (pSmamal w013 1,
IS (oo a5 Sl @) B

!, Sudaryanto et al ¢, purchase intention
2, Coffey and Kabadayi 7. Ajzen

3, Chen and Lee 8, Narang

4. Nguyen et al °. Teng et al

s

5. Guo etal 10 Guo et al



N0 e G 1 ST 10,1y (U 3wl (RS gl i

'Jgane 3 b g

o2 5 Cwdd b Jease | Gpas g odlatwl Sl 0 &S Casl ogpte Jpase I 8D yeas
CodsS Cal Jpame CudS o gulul Jale Sl (S 008 o0 JSb (e Jelge by 0115 B paa
ol by Jguasme 51,008 o Cunlgd pd g Loldr (gyiie &S Wil oo (g5un (lod Codd |y Jauazs S
13b az3ly 5l ol 4 oo bl sl axdls UL jlaw cuiS o ols ¢ jlien oladis 1 snial))
bl 59 Gln 1y (shoyd a9 slodgBlihi)l g canl 03,5 By (g yidie o sl (glaizn o
oo (YA T 3ygeliie S 5 o) diled sboml (ile (03 gl Canl (s g Cunl 03,5
Cunl O)lee (5,55 w300 (LS 1) Jpazea | 59 (25 pgal (Jgae & Cos 01 B pae ()55
b Jgome ooy (5 b g Ceodd L U ased e o S 4 opllasl b llae gy (sl 38 il 5l
o 4 Sl g Slubus! da ol 5 cal Syle (5,55 G500 i ) (Y20 oy52]) sl
a bzl %05 (Bl J1 (VA TSl a)l 5 1) 205 b onl So b BT 5o S Byl
oS 55 04335 s ol (o g A3 00 JSUb 0SB pan 355 )3 ) Jguazme Sl (03 prgeai ¢ J e
A6 lagl 8 0ab fizmen 5 (5,55 59y 2 A0ls0 b A8 S a5 AU e dlatel (55 2
lolize] kS LuSto Slozel 45 Lditme (Vo)) TohlSen 5 oS (VE-Y e3g0me) 3,0iK
2 olpls Canl Cesd b Jaame § liaebl a5 cuas dyg0 50 obyiie b BaS'C8 pns
(2 38 (Sl Jgaine o Cumd (5,55 5 Jpasee CuieS ¢ Jgain 2 Slaicl s s 30 g,
Caol 0l 48,5 Jai )3 Jauames

28 3 31 D g

oS joi Lol Cuwl at8)S )18 5u805 350 VAD+ amd bilgl 5l 5 b 8y j ad yygual 4> 5]
oXmd LS ESyb b Ky I e gl & bgrpe Ul )05 32 o (s3loparie 3,90 50 Sglite
)] g ds oA G pume (33 )3 Ky 08iiS ol Jolgs dlanly 4y &5 sl 355 b 5 ol STl
S 5 5 3 g Yo+ L ]San 5 b) casl 48,5 S5 o 5 )Shes 5 0855 5] gl g (0
d9den bl QBN Bpan (3 3 Kp Sl (9 384 paie 5 08 agllas 5L ]
R das 93 Jols 8 15 J) i yguas VAVA Jlo 1345 lg Slaciy b (VY + Y Sliz g 20
Oy 4 €558 52,90 53 QS S e 13l 4 (30 gl 930 5,5hes 9 5 S
dry cpl 4 Bl <850 slein! (g pdicdgiue (glaogud aS 3l o)lil axels > Jld Sy S
ais Cap ) Gl €88 &5 cuwl Sl g alby dsgeoe (elaial pdhidlgiue 25 0
©,5das pgai (VoA & J g opa) amd ploul S o culled o (0 oS larals 4 SS9 ol e
Cosd o Jgpazma (55l Jolb &5 395 0 (8L &S b o b)l3 slacled g (618 g Sl

!. Product Image . Naetal

2, Selvaraj and Krishnamurthi 7. Mitra and Jenamani
3, Kotler and Armstrong 8, Walterz

4 Kimetal °.Jinand Lee

5. Corporate Image



VELT 5l o ylowd i Sl ¢ lhadl oy (61, gamnS o

dar o) 4 Blae €15 U1y 5 39 e (5o Slosi 5 9,8 Sl bl sla JUS (53
rr g9 3855 53 39290 Cud o (LS )S lacs o Yl 1 S8 4 55 g paaSS 4 &S 258 0
(V¥ oS5) 31 o)Ll 5k 55 <8 5 ol izmen 9 (59,8 5 (2llik M5 4 bgrpe slac)lee
ol )3y &8 oyl 5l (S AMD Jls 5> 2] bawsgs 00 (552)a00 2 58y Jao G (psizen
29 9 395 505 (sla)lin & e I o &S Gl (g)lin (sloygl 03,5 o olan (f by 4y
4 oyl (VoY Sl g gbl) md S5 1y 80 b by o & s oS G pumne (53,
(YO Tl g omiud) )l o)l ,ld, ol plosl b oy plosl (gly oabS )y elaan (ola)lid
onl eloizl llanl 148 1S o (03Il ]y by 1)S0n b i slanylmin S0d e
bl 1y ,bdy ] 58 a8 5 1> dgmg sy Jlean] cimd plosl 1) cou 590 ,kd) 1l pye a8 il
Gy 0 slalorin 5 <855 AUl o olozl (it n d (3l Gingh 53 oyl

ol ol 48,8 a5 (5 8yl ad ygual dlal

v 2 < e

Toao 3 3 (B 3395

W3 o sy 85 Cal 65kl lgie 4 (Mol bl Slosl 3 bies Tae 198 51 ind jyguas
S b Slgioe 158§l @) 2 6l pb b Jpanme o B98 2 9 Sy g G552
3ol paye 9098 o (amd lasily plgie 4 Mae 50l 5l md g (VoA Ty lSem g j5gu0)
L Sl (Able sl obs)l rizren 5 )9S (5)9l8 5 (3Laidl drwgs Jolpe (315 (sl sl o
DA G o 15,55 s 4 boyyo ol 58 o L y9uiS o ol 5 eloin] cloolEas b
s lobu g odl5Ly8 VoY & olSan 5 wgagtlels) cuwl able 5 Bl sladdie Al
biye oo Shy & l) Jpame S canl (S0 lase )98 5 (505 jugad ¢ LS aw po (VY
a |y Olgase o dble maw o &8 b )0 s Jle! Jaame cutS (gl Cunl Ko a5 05
ok p> ulple (VoY TohlSen 5 55) WS o Laye 598 Su L e b e ible o)
sl 005 48,5 Jai 13 Tare 498§l D gt sl gis 4 ible 5 5L day 93 Hobs

' pa0 il T gb
o 390 5> Sl o Cusl 035y iy (8 955 > oadidiy ;i gllaol Sy 2l Sped pspie
sl gt 4 el (BALS e slitel 4S5 L (VAAY) Lol g Guand bawsgs byt
@Sps8 (V010) Mo)ls by 35 gyl () Slgasme b3 (39 (ST L ceslio 350 >
SlogiSly Jols & (2 5 L1 closs g lgasms 4 s IS 555 S, | kiS5 s
porcie (V+V+) Tohlon o Lo dge chopas 0pdie )8y Sl g (Hlb Sluad (ible
2 e ald g B clgaxe m5 4 o GRS Glsis @ ]) eSS pae (o] Spsd

'. Yadav and Pathak ¢ Xuetal

2, Fishbein and Ajzen 7. Consumer Ethnocentrism
3, Country of origin 8, Sharma

4. Suter et al °. Maetal

5. Diamantopoulos et al



W 3 38T 10,1y (U 3wl (05 gl i

Ollguass 3l ookl by g 4 5 4y Caunss 0455’8 puno Slatel] g 4lid ) 4 38 j0k0 ogpo 5 ()1 Dlgae
1S58 sl 09)5 o & 3late (NS SBpme gyl Sl Wld)S s ()18 5 B clos
Gy g Clgame 4y (5508 5,50 9 4GS odldtwl g gyl 5 1) BB Clgame &5 Kind o pus
b )l bles U oxiSChmn ol Spsd b oldl (Y-YY Ol iSen 5 Silga) wl Loyl
5 091 yitto (o (slaysdS | Sllgame 35 Sl gl | (S (> LS ey )y Slsas
) 50 sly9iS 5l lgams 35 a2 ST S o Sl bo)sdS o & G |) 295 ke &g
5 W9 350 )> gl &y mie Wlgige sl (ul &5 (VMA T lSen 5 55) aiboe Jsd LB
ool 3 46 g UyguiS ol 5] Lite Cpgeo 4 015 o) (SIS 5ls bl 2 silgp llguae

(Vo0 T o) en g 95,) 545 e (clacsglias g clelil]

2 Cogad g Spas ol Spsd (Sl Cugr G (pyp 4 piagh > (WWY) i g (B
Sl olae Gip b awglio )3 ()l sty (KB pjld 5 4 blod g 00 0l STpal cuieS
Sl Caga oS b Lt ol gl (b yde Sl )8 OVY ()3 (gl dsliduoyy @i b s la
Dlas b Gl o)l jbline 1b w5 4 led 5 Sy 0adSTl CuisS 2l Spgd ungas 5
5 406 L5 4 bl g 5 01881, CukS hogiad y Bpae 2S5

2 oM Bpan Y3 %y s 598 3 (o8| ol & imgly 3 (VF01) olylSen 5 (sig)s
Sz 031> 4y ka5 g, Sl oolil b 5 (SLEST 3805, 5 (S gy gy by (B pilgd Ik
g5 gy b8 W) & 390 (S pilg) 0o Lulid)lS g (Ul jlaisjge (fimgy dsel .l 035,
I8 550 00658 pns Ly B B g e oS pguad a8 0l L ol S Gl dslas (gl Sy
bbign (s louim g (3t e 98 S aliny 13656 e alse 515,90 93 5
g by p aad g o8y elarl Culgine o dal) oy & (pdngl 3 (V1)) LS 5 o)k
@iy b by glo Glid 8505 3 8l (28D pgal 9 8,5 | (2D pgal (Aole B
oS98 5 QldS” il )3 gl <858 Sliguaze (bt 518 YA (3 53 (g dolidus
sli] Cdlgie o g)bline 5 Cute daily o (Ui @l ()i SlBle s gy S 4 Lol
)13 3529 (b ide do ) 2aB b Wy | (D pgal 5 S5l (83 pgal (0850

b9y 033 Ihse y9aS 5 Gmd pgas b upp & oimgh (VYY) ylKen 5 Ljleble,
el ()3 doliduo py @255 b MBIy 04T B pe 3 M g dledtel poguad > 2 (S Sl
aS ol i gls R cwgiaely Hl58le 5 SaS a4 lnosls Julodgas jo5 9 48 YOO 1 JSCiie (g )el
D)8 o T (g5 205 b g Slatel AL S e pogad > s )5S ) D o

S g laa )9S 5l G0 e G o Ay oS @ igy )3 (VYY) oylSen 5 gkl
O oAS B pae W () Aol @i b by Madgr (o pdsS 5 dab il cusS

!. Hoang et al 3. Alberto et al
2, Guo et al



VELT 5l o oylowd cpiid Sl o lhodl o (510 )5 g Cagppto A

o 450 L laans 3 905l ol SMArt-PLS |l53ls 5 (SaS 4 Waodly Juloxigay 50 9 Aiowign
O Cponed Dyl3 393y (6 yolins ¢ Custe dlasly Jguasee o 5)3 oS g s 9uiS I Gmd pguas
)15 3939 (5 )bline g o dbaly by 3 b g Tase (S 5| D pguas

By i) Sy 3 g Ve 19 g U oy & 58 g 3 (VV+) olylSen 5
Judoigas 550 b a5 0390 (B (S5B pilo) oyt YAY | JSize (gylol dmely aisBla g 1y )3 A g
Uiyl B g e y9uiS g ol Ui laail olidiny oS 4 ok (6915 slaosl>
)l (5 laline 5 o b )5 b 2 55 B bil 5 B g (ien g S b g Ky
B9 R o gehe Jo

Olgame Lyl Plod by (BAESG pno ciblanwg (glayads ;0 a5 sl i Slallles pols
Sglad 4 Jgase cuiS &S bl ey e a5 i |y SIly Clgame BaiS' G yune
Jyame S5l sy il 9 Sgamo o b ol dulio 5 Jpame S 550 590 53 0SB je
b ol (oo Olyllasl golae Jguamme cunsS LT a5 ool Jlgw cpl 40 gl o9 4 g 3,0 o)L
PRTAVCS K SR VRN COVN u~°-’)T) 5L )I.\f),.sb 0AiS B puno b 3 duad yy WileS o cplply (s
ol 3305 tal58l o EAS Cb pume el 0,05 L1331 L o590l K03 by 5 L(VF+) o] Kan
Gl L 1 03,8 ylolis 1) 008 G pemo ol )il g lajls dagl slozel il g o oty LS 55
dul el (ygpo by i dleiel 15 35yl Cawd 1y BuiS' G yne slazel wilgss Wajls ol &
onime pzpan (VY FlagS ) ailipe W] w3 meeal Gl g it b el Ll
allaol by gllas ) 5,85 A8 iyt |y 45 B Wl oo 0SB pume 45,55 &S izl o
S g B ad 4 e dlge (5, (poslhe § Cusl pasuie LB) S S5 I 03
pobs img 0 aSol 4 do g L (YoYY & ohlen g buigS YA (o), Sen g alisye) 295 L8,
25 ol oz ) Jol 40258 (lgicoe sl dm du ol ) St Jguaea Sl (o o geas

5 Cuto p3l 0aiSByune bawgs SI3)ly U 55 Lab 5 Joamxe I 2Dyl 1 gl sy
2,05 boliae

o lls o slale, olals /wb Cot 8 b Sl amd el &S Cul 0l ol L8 ol
B > eS8l Gad el pl &S adlyd uisen o (WA () Ken 9 (6,8L) sl o>«
5 owp) Wb 8,5l eS8 s Slgame b3 Glp HENS G e bl p Wl e oS5 Sl
wislae 5,55 35, ilos HEAIS G pan o wlools oLt Slalllas 505 Lok 1 (Y-Y- 5 Kan
2 bl )3 aad p Cute el a4y o ansl anil Lelel plhodstas S b 4 o
slylua a5 ol ool i (LS sla imgh zols uomed (Vo5 &0 Kan 5 zuSSlg) 3,105 0
2l 00 9 B 5t S 0SB pae ()18 Mol a3 a5 L duglie > Sad

!, Ariffin et al 4. Hienetal
2, Leninkumar 3. Wongpitch et al
3, Kunja et al



N G ST 10l (U 3wl (5 gl i

sl uta Jai 3)50 )18 (sly 8D jloxin & jai b 1pj B)IS Wb oA pae 1y B b
(58 g (orlagboold N5 yuiln g 05) 29 anlsd Sigsd 5 St )3y o pll 4 08 blos
S &S cwl Sbliawl 5 olelbl snma s eS8 b 5l a2d paal 4S5 & 4 L (VWA
NV T o) an g J) a3l 58,50 b5 aaB g9y p Blg e D> 8 15 4 015 o
255 50 S5 pod 4n )8 00d Gl oo & a2 b clpl (MY (Lol g (o) VoYY T sl
Jolize 5 o 55 0SBy bawgs So)ly SlallS by 5 aad S 15 ) D g tpgd 4 b
Sy

Jolge 15l o aolBays ) 45 15,15 Lo yeutS )Ly ilisee (claolSays 313l a8 ol oyl sl
sloolis 311y T 59 51 md pguas 51 b3 oo Gliime 38 o JSb (o (o ik
1830 o guily yolo o Tee s 31 ind 9 pogda 48 Lxgl cpl g 10,8 ke ciliee
loygS" ol Clguarme Sl (ol )9S S jl lgiae (5 adine (EWS B pue Sl (S ]2 oS
a3 sl YWY Tl 5 S3L) )l (slogilly 15T EALS B pme 1y 5 02y g it
0058 G pe Slellbl a8 o b Wloduwy doets ol 4 Tuo y9ulS” dinj 53 0 plosl lalllas 5y
s 21y o (S s b 038 o a0 Taso 13t ) i) guai L]y Jpao il 383 9 B
lojsl 4 (B clodilio & Lol 51 548 b)) Jpameo plod Lie )5S 5l 1 Clellb)
25l 58 ,5b WS G pan by 3 dad  Wlg e ) 0)Lil HelS 5 D)0 43 04S B yas Slellb]
255 o S5 pges 4 b cnlple (Y412 7oK 5 LS ¥e Y BplS) g IS)

5 Cuto b oS pme bawgs JIb)ly SIS )5 02y Tase 0S5l (ABD gl pgu 408
Syl jlaliee

oS G e )5 ps8 Sluslua] b 313 ly cllgases 4y Capms 3,55 (VAAF) Caad g Loyl 115 3o
L5 85 )l o)Ll GEMS B pas syl 4 Bpae 2l Spob cnl 2 oglle D) (dhte (Sunen
5 32959) oy cawl o Jelio 4 ol (Koo g conl (SUSIpe § canlial SI,lg lguae
39 Ul (ols Slgasme (gaasd) 4 prie Cunl (Sew 98 (2]Spg Sla, S5 Vo TY (1o
65U Gpas ol,Spgd oS b o sl awsh Jis & |y byl sl 5l claced célby g o
bugio (2)B iy glp np a8 p ol B0 )l (J3 slassp oriS Brae yadld 558
Dy5 o S5 5 sodns 3 1 (YA XS g oyla) ol

) )y Sl 15 2a8 (g9 p Jparme | i pgas 5b Gpae 2l Spod ip)ey 4es
LS o o

s 1y 0y SIS 425 1108 (59 2 S b ) D g b e ]S oy b
S e

!, Shin and Hancer 5. Pegan and lukam
2 Lietal ¢, Costa et al

3, Jasin 7. Han and Guo

4

. Yang et al



VEOT 5l o 0 ylowd epiin Sl ¢ lhodl o (50,5 g Cagppto Ve

) )y U 83 b (9 2 Taso 9SSl (i g5 5T B 2])SpgS s 4059
LS o oS
Do0 ey N SS Cyao 4 lgi o 1) Gingh (cogrie Jde i plou] Glallae 4 sliwl b

J,M @ dlexe!

Jpae CudS

Span 1)5 09

Jgasmo 4 Cumd (10,55

Jgpazo I (G2 p gl

25 sylua
35 wad /

— CS i 2 Ulgd

S1yly sl \

PERSPNE ORI

s

sible an

Taso y5uiS 31 RS yguas
(VA) (558 5 (omwlogbolil 5 (Y ¥+ o 1Ko

g3 by y
Gopan 2))Spgh i p 28T L Glo)ly U 05 02 50 Jelge (wy Bam b pils gy
Jeayse sosly (5)5l3)5 (gl 33,5 o Cguime (63,5 B Eux I a3 el o plox]
b irlen 5 ooy €5 sy e 31Ul 0 odlitul 3 uliul adlisy J oy
I8 sl 1150 )3 Siguuals 5 (g st fash GBS e 4l5T]) il ()Ll anol>
S5 52585 5 e ool g Qs 5 g8y el Jlad ol B Joli) S5 el 5
Sgunolo 3y 93 B puro 48" a5 &S Conl opl o bl ol (48,5 a5 5> cle S ol 22l
s (392 (punell g 3995l 4y a2 g5 b 39 03> by )9S S )3 e (slacuesd b (9w
5 YAF 5 Sgoles (39232505 01035 o pne 55 A 31485 (S35 Ugayd olusl ey B A5
Pl lagimin 4 4257 b 45 0ad 4B)S L5 )3 digel pa laie A (Fgw (g egl oIS B



VY G ST (13l (U 55 D g U o

O > sl SaaSud 5 )b I (SS9 Sl O pgo dr Glg delidun (2555wl b abal) 55 0
O onl 3 85 05 @ig5 eped 3 g (Blal Cjpgo 4 Ny GBASSpae I8 ¥ slus
913,5 Caps oolinl )90 )3l A 031> CutS py Joud BB g0 4 K pa (6l dolidiun YA+ Sl
Jols 3l Curer lelbl ¢ gl isy oS Canl Lisu 90 3l JSise 3 luiliw] doluiuny daodls
Opiorads Cal 0dal V Jgao 53 )] lastiio 45 ol idgs (el (sla puie i 4 bgs yo iUl
Wl &y o655wsly sl (0= pilge Wl 5 ) = pallse LolS) & S il gl 35 gy olido
Jals gy 4 syl lbles o e 5,55, aSo) ows il o e3lizl SMaArt-PLS3.0

sl 4235 )1)5 dlisl 3)50 Simes (sl ygel el S Dlayyo

Aoliuiow y OUlgw Oladuwin 1) Jean

& o & (J1g 31a85) yuicie
(7] 55 (¥) g S (VYA o 5 55 (v) Jym‘\eb'«»‘&i‘ 3 g
(VW) ohSen g5y (F) Jpame 4 55 Sy ]
. . (v-v) s (V) eSypb obly (o
) S laia! (6 vl
e iyt Momabl o505
OhlSen 555 L A . S ppal
(¥-v+) (F) oible 2 (Vo¥) ohiSan 5 53 (¥) 3l aey e o5
RULSCER (YA) glSen 5 55
{(YA) (F) 223 208 {reye) S (V) Spae lSpsd
(V) s (V-¥) ohSen 5 5

Copda 0g)8 Aslul g (s Chlai I pols Ghagg )3 deliduny olgie gy (o) n sebate 4
st 0 el 0dd qwp 11y 2oy 9 [iSen 2lg) oS 4 0jl 2l (imen AD 485 0
osbyly bwgte (el Gemes g A8l pule /Y I ol baysS (ale )b ke dSen oy,
Sloy ogas )3 ol ond B3 (15 ioxiw yg0 Cawl <0 o] Jod BB s a5 Vons gl sl
ol 31 Jgizr (sleol b 13 008 gl st il ly bawsgto pgd aity jldo (391 iy b ol d Sy
Gl o bl oy pglaie 4 iman ol it (Sl b dbgyye juite (Stuen 3l
I sty ol g Ciend bl ) ol /8 5] e calys sl ok o3litol S o bl g tlig,S
oo & borpe @l (1F) (ol 5 (o 70 Ve T en g ) 3950 Gels JouB LB <Y
W o s 395 0 oamlive a4 dsgi b a8 ol osd 03l Ui ¥ 9 ¥ Jods ;5 2bb g (2ls)
5 ool b 3)50 (bl gocn) S blige IV 3l st e eled gl S pe 2L 5 g S
s bty sl 10 51 i o pite sy AVE s g /¥ ) sty lady S ol )l yioan

ol 296 3y90 35 1, Ken

!, average variance extracted (AVE) 2, Hair et al



\£~Y"wl,g‘1"olo.~3‘“' Jlw ¢ “N lhlsw%“.\o
B ) i nn o= SR 9 »

iR doluduw sy (bl g 2l W aols Y Joua

A4l

U L %,
. il . i o
L piio gl to,b! [EYOE to,b! W pu
e e | 7T e T
OSY | 1 Ken sy | YIeEF | IBNY YISVY  -IsSA
. 4 dlosel
SNEY | eS| VMY | oY | a3, | Yad < IVAY | )
Y| S bl | Y | lovE | Jgase | YISYA /vE- jm . 9@;
ypaze
- oS s | YINVY | -I0dY YIVAE I8N0 cuaS ’
F¥D SN Jpae
JOOY | 1 Sen g, | YIENA | L/ERY Uyay  -fos-
- SnhClgie bl
VAP | glos,S ST | SIAYY | -/¥a¥ i Vo lVAY s i )
el CEyb A g
AT | Sy bl | MASA | -/ ARTACTIRY/N e
T ommears VAT 0% | s | FVAR oA gl
AYOY | -/¥ay SR WIYAM - -[530 R
8ed | 1Sen gy | FINYY | o004 \TASV Y\ 8V
Y| El,S ST | ViEVE | s o MOYE /sy » D pga
sible dey )
VAV | S bl | YT | 250 Bls BIOAF - [FF Tase y9utS 5l
- oms cayps | WAY| e FIOAY - [EYY
JOVA | 1Sen s, | OIAYS | -/55R ). oAy -/sEY \
AN | Elig,S sWT | YIVYY | /550 ) o508 +/¥A Y
SAVY | Sy bl | 0/SAD | /ENE Y YIVEY -/5YY ¥
- OmS s | YIYE | -/ENY W FAAE  ./s55 A
1€ aci
YIYY- | -I5VA X YOAY .S > e
O pan
YIva | -[sYS Vo YYA /AR 5
YIXYE | -/ \& Y/-AY IAYA 4
YIE-Y | -/OfA % YIAYY  -/avD A
FEY oYY a
AR | 1 Ken gy | WeEV| -I5AF A OVAY - /FY) \
SIAYY | glig,S Gl [ VYAS| /8- o AANA YV Al
L5 Juad
AR | S obL [ VA | isYE 5 WiVSR /500 ¥
</YVY Oy o g
S V= By (1519) (ol (ailyy i a5l ¥ Jgo
o) (v () (v () oo
- - - - -Jvoy Jyae j| (585 ngai (V)
- - - IV¥¥ UARM Sy 3l ) ygeas (V)
- - VYA Yy TAAA s 598 51 2 yguas (1)
-Ivs. -IYVY Ivos -IVFY Gyan o) Spsd (F)
A <oy Yy AN FANR L5 b (B)




VY e 5 5 ST (13l (UK 55y (D g U o

yiie glp AVE jix polis (S50 Jiyeh e ilo ar bape ¥ Jgaz )3 003 )] gmlis olsl
B ol b sy g s slaals 3 & b jite Gl (Stren jlaie I Lol b 3 oley

ool 21 3590 ¢ (oamlio > 5> Jio (61)STg Jliel dges yled] lgs ol plis A3l po it Slasd S

oy 3 sl
& Bldcumen slajiuwy 4 bape st (isu (Cul ol (i3 90 Jold (imgl dolides
Jelodigas i85 sl Jimggy (slajeiio b L ye Sl O ol ipgd (i 5 Conl [img}; dnels Chrogs
Chog 4 oy phaw 2 LS Ojgo (bl 5 Loy mlawsd )3 ek cpl glaedls
ol o35 G gt 55 & 0 45l Lol il Ji3lpy S8 4 5 liCunen sl S5s

a9 oy (sodld dols i€ Joua

(o5 0Y) o3 (o yd £Y) 350 Conid
(7xe) Jls 0+ 3l jrsy (¥Y) Jlo 0+ b FY (¥Y) Jlo ¥+ LYY (70) Jl ¥+ LY. O
(V) 655> (AYF) il 353 (AVV) oilad (20V) ol 558 (2)+) ol Olpaxs e
(ZA) Sy (AYF) Sy ol (ANY) oy () ol (210) ool S Jomo ol

5 SuS (ald 93 5 Byl - ByyeSsalsS (ygasl Sl edlisiel b hmgly (slayite (g2l
A0 3 3555 (S19) Geios (sl yite g )bline o aliy sl 485 8 )y 0590 (s
9bise b mghy loyite 51 Jloy (sim B pal - BoysS5alsS (gl sho (55 il
03k > byite (g ley sl Sl cnyiae 13 1) (TS 5 (Ngz (a3ls 9 polie o King
Bgh ol - 8955 90055 19031 gl ¢ SS9 (Ssz oy @l B Ja Ballas il oo (YY)

it oy imgs (sbspmite 4y bgyye 0 (5,91,5 (slwodly oles 11 S o aoli |,

Bgs paoms] = By 595 30155 9 (SaniS (( Sga (y903l i 10 Jgan

) i ypomsl = B9 50055 (3905 . 3 , )
Al - 5 S N 93 (U puiio
&,Plxe mhaw
ol Jloys [e50 +IYOA BRALNS Jgame jl ad ygad
ol Jloys +[vY UAta) =[5 Sy 5l D gl
Col Jloy o[-0y -lovE o[58 Tare 9 5l md ygu
ol Jloy oo5Y -INA —-/-av o ) Spei
ool Jlog IoAY -IADY <[-AV SI)lg IS 4y 5w

)5 Lasuie ‘Q?{Qy}i SaS @ a8 Syg0 p it oy odd (691,35 (slaodls aSiyl 4 ax g5 b
izt 13595 2 (sllo) S 38T S5l Sgw 5 Sguols slagyg sl (b yitie 4 bgiye (slaosls
FIOM b ply oyg0il ol )bl jlade a8 T 51 sl plosil xS i ygu @0 1y Wanodls gy jo5 olgs oo
13 .))ID Lmu»;l_»l)\ﬁ ‘_g)gl):. )l uL...u Jw:l)u.a RN )I Yl 9 039 <INFO L )_11)4 (Slg) Lg)‘.)l.wo C.‘aw 9

!, Leven’s Test



VELY 5l o 0lowd epiid Sl o lhodl o (510, gomS Cagppto V£

il oan slp pol Gigg > eizned ged JWlodigd o5 xSy g0 4 |y laodls Sl
Olois & «/YF g o IYD /o) Hlade du &S o odlatwl il o988 Hasls | Giagh IS e
05 cpllade O Jgo )8 donis B g0 ogmne el cpl (sl (98 9 bawgie cinds olho

D05 Jimghs cegbde o (695 Cuowws 4 bawgio (53l 5l L5 a8 el Cuwd 4y < /Y-

GOF = \/Communality x RZ =+/0.09 = 0.300 (V) Jse

Oseil oyl jlade 45 Sygo y3 ame Gl Ty Gime s b Geeil 4 bgrje ls £ Jed>
2153 Cuto ;36 e copd Mo (3 Cute Gpgpo )3 g d9di0e 20b dud b Bl VRS ) i
Joe oszmen 33,5 o dul Limeg (slaans b quls 4 argi LIV (Ved () Ken 5 luin) 5

ol 0d 03> L Y 9 ¥ S j0 o )lilinl 5 (gyboline clls 9> p> imgds (sesnie

OAR95 (SWand 18 (1903 S o (§10Ur0 (o 1T Jgua

o & oylel s 0 pS e 4l b
ROW W FAVE - ¥o0 Sl U 4y )5 1ad — Jgase | D pgas Jsl
ROW W1 A - YA S1ly U &y 5 aamd — 8y 5 nd g ped
FOMEW YA M Shyly lls )3 wad — X8 99 3 GmD yygual pow

. S s & 15 pg3
ol 156 YAVE Y F e e ) el
Sy Ll W 3 ad — Jgae 5l JBD ol
. S s & 15 pg3
ol 1k raw .00 S Spae SlSe# ' ey
S)ls Gl W 3 ad «— S5 5l B gl
. S s & 15 pg3
ol 106 ¥YAR . NoF S Sy lSpsh ot

S1yly SIS &y 5 auad — Tage iS5l b g




Yo

e OB 1 35T 10,1 (U w53 aaad gy (S 9 T o

T cen e | [Cen | [ | [oms @
/'/’ ///V
/ L R
i
4% osre” 0sos s

[

oses 08 o4is

(e o) 5 libi! Sl 33 (Wi g3 (cogrbo Joo Y JSWO

=3 cei0 cn

‘\JQS\\\\ 3,,, ;,l‘:,

iy 0l
= 30m 38

(T-Value) g slize Sl 45 Widgss ogvde Juo ¥ JSW

.



VELT 5l o ylowd et Sl ¢ hodl o (61, gamnS gt YN

Lo lguinn § (5 5 40

O 3 Sy Ll Sl (BAS B pas B oad cuw Sl (o)l 0diS B pas U8, 059> 5
A3 o y8 8l cou |y LT w5 dab 35 a4 a8 aisl ansly Sl ¢ S5 sadg clalls
5 oo UM 2lSpsd pmer Sipjd g5l ke LB Geped g oS Bpas (S8 gl
CSUS o)l i > Cudga ol) Ll & 1 WS L] oS S puae 513, 3 Al e |y (lataz
ooy Ban b ol imgl oyl Sl sl (T8 ey S5 belge g AT pme slail
Obsibe o 2 oM e olSpgS L 2 48T 5 dagi b b yS hab (g9 0D pga b
ol Gl Job g bt sl odd plosl (Ggw 5 SSguels S35 95 (g agll lgiae
dd g +/FD0 yaus p3) 3,138 o 3L oM yme 1y 5 ki (59y 2 Jpame | D pgas
@ Jyaxe & Cuns (1S 5 Joae 4 sleisl (Jpare oS o4 bae cpl 4 (FATY (5)blixe
L Mad & e Wilgie 0l Spae  Jeaxe I (a3 pgal sxms 5SS Lelgs olgie
oS B pae Jlad Wiilgty b aiS 55 505 Jalge () 9y 2 (sl BESHS (e 5 L9 0115 e
585 YY) ohlen g s JTAY-YY) ylSan 5 Sl clatimgy sloaly b &5 S o )
gk Cunle 4 drgi bl wlyon (W3 olSen 5 (ol 5 (Vo) S5 (VA (e
Mg Caa culio adgl dlge 1)l a5 Slaus g dadg 4 a2 b (e & 3900 Sy Ol 0
iz S s 1) 008 G e (15 o g 035 U 1) 365 GV S o b 1S 03lisas] cllguasmo
bl )3 (o 59 & calio Gpgie Sl 5 (e Jl5 CELE b S5 Glpe U335 oo Sty
4 Cond (53l 2T ¢ Sl oSG s diils (8,5 515 50 b cimam g kel (g9 ) o (2)SS
oS B pan 355 )3 Al Ol Sl (435 Jlas )3 el (09,8 Iy Sloss g Jgazeo Ao 090
SIS e ) (g9 olaiel (gyide 55 )3 gt e Sl g (b pide oSSL ygoren

0 32) )35 o 3G oS B pumn 1y 5 b (G 2 S b Sl D g A8 S 5 g ol
S i 3l g pogllas pgual 0058 pas yix jb aS Lxe pl 4 (AFIY (g)blixe dae g +/YAY s
Endidgins ol g%y 3 w0 U5 gyt Jiled &8 5 o lguasmo sy B 4y S Sl
CS b Jl o3 pgal axmd S8 Lelse plgie 4 03 lajlria 5 <800 oUly S p8 elaia]
colan] Culgis b Lo e (clndsl s 5 Bl 5l a8 Sl yito blons 43,8 L5 53 0aiS'Ch pums >
Glosd 5 Gllgate (09 Cunlio 4 Cond (55308 SIS g deaed il i (g i BT 8 4
20,5 (0 0SB pume Ly > dab &y yoxie o (pl &5 Cubld Malgs CurS g o3l Hai ] ead il
OMIS D pun by 5 b Bl o (639 (sl g i) 51 4 S it o md (slajloxia (yrizzen
Jols a8l 3905 00litl 1y o iol38] jolaie 4 elosn] (cla)lid ;I ol g w3 o yl,8 b cov |,
9 k55 (IF)) hlSes g (ool (V2V+) S5 (VoVY) Gl (slopstingly (slodidl L guon
ol eaiSByae 35 40 &S €8, jl Gad paad Caedl 4 dag b oplpls (cwl (YWAR) oK
bl poglhe g pgad Wlsy jide a2 4y GES 8 Glpte & Cusl Coanl Pl 358 0
Aoddn g odd (532 ydelp cpomde (S ) C8 0 e 390 oty W X9 53890 b S
oy 40 g 2 j\8 b e JLid ] ]y eS8 b elain !l s plicdgiue Glolidl 4y by o lellll



VY G5 5 ST (13,1 (UK 55 a2 90 U oy

2 A gie (pytae S b 5l gl pgal o i wbles (e <8 )lhe elaia] Clgin
Dy dalgs e 4y 5 ab

L dab 59y 2 Mn 98 | ind pguas o 35 (L5 Gidgly poe ey (igeil 5l ol gl
5L Jalge oS Liae ol 4 (VA (g ylalins 3ae 5 +/ VA youse o p) 3,35 o il 000iS' 6 o
Coga il gllao ST At S pme )3 Taa 0S| 0D gl sxind JS5 & bl
0SB puno Wy B Juab yialS 4y e Al Callasl 0SB pnn 355 50 ST g 0dd Wy 5 duaB il 38l
(VVY) ohlen 5 Lkl (W) phlsen 5 (Gio09 slapingh quls b bwlyen & 35
Olpde & 205 o0 sty culply sl (VoV2) phlSen g o g (Vo3V) ol 5 olobial,
B9y pga aogllan 5 Cute la byl ) lyide Ead 5 S @Sl abrl B )b ) eS8
Ui ok Juols guls piomeds Aimd Ggu 295 o 4 |y by 1 5 Slasouad g L &) 595 ]
95 2 (180 598§ 5 838l oo ) (03 g b Wl o 0AS B pmo 2] Spsd ol
D A5 NS (0 S 0 @ ])Sp OAd &) (BB pas o Lne (py WS i |y 05 a8
a8 e )y asd LT e 5y @ ooy 0 ialdl g Lo sladl 4y asds  oglle Sl )lg clallS
23 3 38 g pl Gomen S (0 59dS B Mg Slgaze 3 4 prenal S (ren
Jyame &5 (55948 5 odijlo &8 3 Mg Jpammo jl 393 (03 pgal 4 Gl 4 (SI)ly g
o ings b b Jol gl 25,5 0 405 4 proncl s § S 0 4295 Casl 03 )5 b o
ol 35 gmaads (Y2YY) S 5 (S35 5 YoTY co)lSan g bl (¥+YY) o) 5 oS30
i 31y Bpan 2l )Spod (83 pgai & by sl Shy p oglle (RS UG oS 398 00 dletiey
&5 5 @iy b sapise J el bl slacsliel )3 gl 4 Slg e ggo9e cpl & 25,5
S S8 Jpae g glagplil 5 Joaxe

&b

Jad g (15)55 Cpod (VF e+ ) Lo ydesme ¢ )0 olj 5 S 5 59,8 3 quudl pl ¢ Slyen cdobold cdptan IS u;l;léi
16090 dalllas) eglie dlaidl Calunl i Mo 3855 3,50, b Iyl Glgass BaiS B pas 4 5
IF=50 (V) VY s (630 ) Olalae (S pjlo)
DS A pan Y8, Olalllae . 55y LU (BaiSBpns 15 dad g Gla (5, 3 lads
HE-AY (YR

o 41y 84 G555 iy (WAR) ool (3ol 5 el 055 sl il ol 5,31
(s 3901 (832 y80U p ol (3 ud oKl tanllland90) g Sl ey lay cilbls)) a5
NF-AY (IR

5 RS Bl Ol Uit gyl sk b Jne (VF) oyl oalS 5 (3T oms>



VELT 5l o oylowd cpiid Jlo o lhodl o (510 )5 g Cagppto YA

.\)).'> Jud » c.mld)'g.)d«ol}ﬁ )‘.I.é) JJ.A )Lul ).ui: s (\\“‘V\) LD).\.LC ‘9 d)sb 9 JJ-‘A.»:‘ 5&44\:[.04‘.‘00'..3
XYEFAD (VY (5 53b Caprdo -l (i Slge

VYAV (P Moy (51,18 g o ke

Al > GBI (SB pilgd 3 3 @ b3 oy o g G (VYY) 5ol (G g acblé o oblS
W3 ]y ok &y g SATS B rme (2B 1 35 508 b o STl cuiS e Cusn b
AY-5Y NN S 5L

5 W1 g &) Cond ol Lol @bt (5,55 (V1) Juslows] e pamslagbolds 5 @l ¢ sl
SV (V) 0SS pure 8y Olalllae o ) oolai] Lyl g Lo 5y syl bl 1 35
DA

Copdo Mgl ole @ pld oliSSpae 2Spsd S b nys aab 5 (2B
FAF=YEY (V)0 (Ml opm (s, 5 gans’

By pgad 8 pb pgad g sloi] Clgiue o daly o) p (W) pledl (g (LSl g ds (gl
NV (V)Y (bl Cu e gl y o Olalllae dy i 6 e L5 duaB g

VLU FNARVICQRWA SR KWSSIWC v DP X || IPSJUSILY 20 ) IPRVONPIEN I PN IS DRSPS IO
AY=EY (7)0 «Halloms 1) g’ Co prto (gl (ols i (SB- plg) L 5

Alberto, C., Angelika, D., & Juan, S. (2021). Looking at the brain: neural effects of
“made in” labeling on product value and choice. Journal of Retailing and
Consumer Services. 60(2),102452.

Alshammari, E, M., & Williams, N. M. (2017). Integrative review: Factors effecting
consumer ethnocentrism (CET). International Review of Management and
Business Research, 6(2), 579-594.

Ajzen, 1. (1991). The theory of planned behavior. Organizational behavior and
human decision processes, 50(2), 179-211.

Ajzen, 1. (2015). Consumer attitudes and behavior: the theory of planned behavior
applied to food consumption decisions. Italian Review of Agricultural
Economics, 70(2), 121-138.

Anh, N. N. (2018). Impact of Xenocentrism on Vietnamese consumers’ product
judgment and buying intentions. Aalto University, School Of Businese.
Bachelor of Science in Economics and Business Administration. Supervisor:
Paurav Shukla.

Ariffin, S., Yusof, J. M., Putit, L., & Shah, M. I. A. (2016). Factors influencing
perceived quality and repurchase intention towards green products. Procedia
Economics and Finance, 37, 391-396.



VA 5 5 ST (13l (UK 55 a5 90 U o

Bhattacharya, S., Sharma, R.P., & Gupta, A. (2023). Does e-retailer's country of
origin influence consumer privacy, trust and purchase intention?. Journal of
Consumer Marketing, 40(2), 248-259.

Chen, Y. C., & Lee, H. H. (2020). The Effects of Website Content and Trust on
Online Purchasing Intention of Agricultural Products. In 8th International
Conference of Entrepreneurship and Business Management Untar, 361-367.

Coffey, Sh., & Kabadayi, S. (2020). Consumers’ Purchase Intentions of Bi-national
Products: Effects of Country-of-Brand, Country-of-Manufacture, and Trusting
Beliefs. Journal of Global Marketing, 33(1), 18-33.

Costa, C, Carneiro, J. & Goldszmidt, R. (2016). A contingent approach to country-
of-origin effects on foreign products evaluation: Interaction of facets of country
image with product classes. International Business Review. 25(5), 1066-1075

Diamantopoulos, A., Arslanagic-Kalajdzic, M., & Moschik, N. (2020). Are
consumers’ minds or hearts guiding country of origin effects? Conditioning
roles of need for cognition and need for affect. Journal of Business Research,
108, 487-495.

Fishbein, M., & Ajzen. I. (2011). Predicting and changing Behavior: The Reasoned
Action Approach. New York, Taylor & Francis Group.

Ghorbanzadeh, D., & Shabbir, M.S. (2023). The role of country of origin image,
brand image and eWOM in the intention to receive the Sinopharm vaccine.
Journal of Social Marketing, 13(2), 172-193.

Guo, J., Hao, H., Wang, M. & Liu, Z. (2022). An empirical study on consumers'
willingness to buy agricultural products online and its influencing factors.
Journal of Cleaner Production, 336, 130403.

Guo, G., Tu, H., & Cheng, B. (2018). Interactive effect of consumer affinity and
consumer ethnocentrism on product trust and willingness-to-buy: a moderated-
mediation model. Journal of Consumer Marketing, 35(7), 688-697.

Hair, J., Black, W.C., Babin, B.J. & Anderson, R.E. (2010). Multivariate Data
Analysis. 7th ed., Pearson Education International, Upper Saddle River, NJ.

Han, C.M. & Guo, C. (2018). How Consumer Ethnocentrism (CET), ethnocentric
marketing, and consumer individualism affect ethnocentric behavior in China.
Journal of Global Marketing, 31(5), 324-338.

Henseler, J., Ringle, C. M., & Sinkovics, R. R. (2009). The use of partial least
squares path modeling in international marketing. Advances in international
marketing, 20, 227-320.

Hien, N.N., Phuong, N.N., Tran, T.V., & Thang, L.D. (2020). The effect of country
of origin image on purchase intention: The mediating role of brand image and
brand evaluation. Management Science Letters, 10, 1205-1212.

Hoang, H., Ho, H., Tran, T. & Le, Q. (2022). The extension of animosity model of
foreign product purchase: Does country of origin matter?. Journal of Retailing
and Consumer Services, 64, 102758.



VELY 5l oF 0o cpiid Jlw e Mollim (51, Sgcund Copptom— A+

Jasin, M. . (2022). The Role of Social Media Marketing and Electronic Word of
Mouth on Brand Image and Purchase Intention of SMEs Product. Journal of
Information Systems and Management (JISMA), 1(4), 54-62.

Jin, C.H., & Lee, J.Y. (2019). The halo effect of CSR activity: types of CSR activity
and negative informationeffects. Sustainability, 11(7), 1-20.

Kaynak, E., & Kara, A. (2002). Consumer perceptions of foreign products: an
analysis of product-country images and ethnocentrism. European Journal of
Marketing, 36(7), 928-949.

Kotler, PH., & Armstrong, G. (2016). Principles of Marketing. Sixteenth edition.
Pearson.

Kunja, S.R., Kumar, A. & Rao, B. (2022). Mediating role of hedonic and utilitarian
brand attitude between eWOM and purchase intentions: a context of brand fan
pages in Facebook. Young Consumers, 23(1), 1-15.

Leninkumar, V. (2017). The Relationship between Customer Satisfaction and
Customer Trust on Customer Loyalty. International Journal of Academic
Research in Business and Social Sciences, 7(4), 450-465.

Li, Y., Teng, W., Liao, T.-T. & Lin, T.M.Y. (2021). Exploration of patriotic brand
image: its antecedents and impacts on purchase intentions. Asia Pacific Journal
of Marketing and Logistics, 33(6), 1455-1481.

Ma, J., Yang, J. & Yoo, B. (2020). The moderating role of personal cultural values
on consumer ethnocentrism in developing countries: The case of Brazil and
Russia. Journal of Business Research, 108, 375-389,

Mitra, S. & Jenamani, M. (2020). OBIM: a computational model to estimate brand
image from online consumer review. Journal of Business Research, 114, 213-
226.

Mockaitis, A., Salciuviene, L. & Ghauri, P. (2013). On What Do Consumer Product
Preferences Depend? Determining Domestic versus Foreign Product
Preferences in an Emerging Economy Market. Journal of International
Consumer Marketing, 25(3), 166-180.

Na, S., Kunkel, T. & Doyle, J. (2020). Exploring athlete brand image development
on social media: the role of signalling through source credibility. European
Sport Management Quarterly, 20(1), 88-108.

Narang, R. (2016). Understanding purchase intention towards Chinese products:
Role of ethnocentrism, animosity, status and self-esteem. Journal of Retailing
and Consumer Services, (32), 253-261.

Nguyen, N., Dao, T., Duong, T., Nguyen, T., Nguyen, V., & Dao, T. (2023). Role
of consumer ethnocentrism on purchase intention toward foreign products:
Evidence from data of Vietnamese consumers with Chinese products. Heliyon,
9(2), 1-11.

Paul, J., Modi, A., & Patel, J. (2016). Predicting green product consumption using
theory of planned behavior and reasoned action. Journal of Retailing and
Consumer Services, (29), 123-134.



MY s 5 5 ST (13l (U 55 (D g U o

Pegan, v, & lukam D. (2020). International Marketing Strategy: The Country of
Origin Effect on Decision-Making in Practice. Springer Nature Switzerland
AG.

Pentz, C., Terblanche, N. & Boshoff, C. (2017). Antecedents and consequences of
consumer ethnocentrism: evidence from South Africa. International Journal of
Emerging Markets, 12(2), 199-218.

Prahiawan, W., Fahlevi, M., Juliana, J., Purba, J., Khamaludind, K., Syam, S &
Lestari, S. (2022). The effect of supply chain quality perception and country of
origin on Smartphones purchase intention of Indonesian consumers. Uncertain
Supply Chain Management, 10(1), 277-284.

Selvaraj, F, & Krishnamurthi, S. (2018). Impact of product quality, price on ustomer
satisfaction and customer loyalty in after sales service of car segments in
Tamilnadu. GJRA-Global journal for research analysis, 7(6).

Sharma, P. (2015). Consumer ethnocentrism: Reconceptualization and cross-
cultural validation. Journal of International Business Studies, 46(3), 381-3809.

Shimp, T.A., & Sharma, S. (1987). Consumer ethnocentrism: construction and
validation of the CETSCALE. Journal of Marketing Research, 24, 280-289.

Shin, Y. H., & Hancer, M. (2016). The role of attitude, subjective norm, perceived
behavioral control, and moral norm in the intention to purchase local food
products. Journal of foodservice business research, 19(4), 338-351.

Sunardi, G. B. (2011). Consumers Perception Under the Construct of Nationalism,
Worldmindedness,“Made In” Label, and Brands. Jurnal llmu Administrasi dan
Organisasi, 16 (2).

Suter, M.B., Borini, F.M., Floriani, D.E., da Silva, D. & Polo, E. (2018). Country-
of-origin image (COI) as a country-specific advantage (CSA): scale
development and validation of COI as a resource within the firm perspective.
Journal of Business Research, 84, 46-58.

Teng, W. (2020). Importance of corporate image for domestic brands moderated by
consumer ethnocentrism. Journal of Product & Brand Management, 29(3),
257-272.

Wang, B., Xie, F., Kandampully, J. & Wang, J. (2022). Increase hedonic products
purchase intention through livestreaming: The mediating effects of mental
imagery quality and customer trust. Journal of Retailing and Consumer
Services, 69(12), 1031009.

Wongpitch, S., Minakan, N., Powpaka, S. & Laohavichien, T. (2016). Effect of
corporate social responsibility motives on purchase intention model: an
extension. Kasetsart Journal of Social Sciences, 37(1), 30-37.

Wu, L., Qu, Y., & Zhao, Sh. (2022). The Impact of Brand Image on Laptop
Purchasing Intention —The Moderating Role of Consumer Ethnocentrism.
International Journal of Business, Economics and Management, 9(1), 1-19.

Xu, X., Comello, M., Lee, S., & Clancy, R. (2020). Exploring Country of Origin
Perceptions and Ethnocentrism: The Case of U.S. Dairy Marketing in China.
Journal of Food Products Marketing, 26(2), 79-102.



VELT 5l o ylowd i Sl ¢ ladl o 51, gamnS G gt AY

Yadav, R., & Pathak, G. S. (2017). Determinants of Consumers' Green Purchase
Behavior in a Developing Nation: Applying and Extending the Theory of
Planned Behavior. Ecological Economics, 134, 114-122.

Yang, R., Ramsaran, R., & Wibowo, S. (2017). An Investigation into the
Perceptions of Chinese Consumers towards the Country-of-Origin of Dairy
Products. International Journal of Consumer Studies. 42(2), 205-216.

Zhang, G., Wang, C. L., Liu, J., & Zhou, L. (2023). Why do consumers prefer a
hometown geographical indication brand? Exploring the role of consumer
identification with the brand and psychological ownership. International
Journal of Consumer Studies, 47(1), 74-85.



